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Who do we serve, and how are we doing?
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Creating a walkable, accessible central city



6

Advancing regional goals

Creates walkable 
neighborhoods in the 
urban core that allow the 
region to preserve farm 
and forestland for 
generations to come.

Eases congestion—and 
creates neighborhoods 
where car ownership is 
truly optional and transit 
serves daily needs.

Runs on 100% renewable 
electricity, addressing the 
climate crisis and helping 
ensure cleaner air.



Thank you, and
be like the Blazers:
stop playing 
defense.



The Hop (2-Story)

Ellen Homb
ellen@2-story.com

Jeff Sherman
jeff@2-story.com



System Overview

The Hop is a modern fixed-transit network that 
further enhances Milwaukee’s cool factor and 
its world-class corporations, cultural attractions, 
educational institutions and architecture. The 
system helps to attract and retain investment, 
business and talent, creates jobs, improves 
quality of life and increases vitality.



Brand Stewardship

The key to effective branding is consistency. Even 
as our messaging continues to evolve, we have a 
responsibility to uphold the integrity of the brand.

We’re very careful about protecting the integrity of 
The Hop brand and what it conveys. From physical 
assets like our cars and shelters to digital assets like 
our website or social media accounts, we take 
great care in staying true to themes like:

Modern
Diverse
Simple/welcoming
Civic pride



Advertising, Promotions 
& Social Media

The Hop is all about connecting the city, so 
it only makes sense that a significant part of 
our marketing efforts would go toward 
connecting with our riders, the press and 
the wider community via social media and 
through engaging promotional activities.



Advertising, Promotions 
& Social Media

Goals:
• Continue Building Brand Awareness

• Holidays with The Hop
• Hoops on The Hop
• Hop Summer Nights

• Enhance Customer Experience
• Safety Information
• Service Interruptions
• Customer Relations



Advertising, Promotions 
& Social Media

Goals:
• Build a Community of Advocates

• User-Generated Content
• Hop Cast
• Partner Meetings

• Enhance Public Relations
• Share Downtown News
• Promote Development and 

Diversity Storylines



Strategic Partnerships

The density, diversity and development around The Hop all provide timely and 
fitting elements that can activate a corporate sponsor’s mission, project or initiative.



Donna Mandelbaum, KC Streetcar
dmandelbaum@kcstreetcar.org



The KC Streetcar

The KC Streetcar opened on May 6, 2016, after 
nearly 50 years since the last streetcar trip. 
Since then, more than 10,000,000 trips have 
been completed on this 2.2-mile route through 
the heart of downtown Kansas City. 

The downtown line includes 16 streetcar stops 
connecting the River Market area on the north 
to the Union Station/Crown Center area on the 
south. 

Two extensions are underway to expand the 
route to more than 6 miles. 

KC Streetcar



Community Partner

KC Streetcar



Art On The Line

Since 2016, the KC Streetcar has 
partnered with Art in the Loop to 
bring temporary art installations to 
the streetcar route.

All art is created by Kansas City 
artists.

KC Streetcar



Sponsorship + 
Advertising Program

KC Streetcar



Events

KC Streetcar



Social Media

• Instagram: 16.4K

• Twitter: 22.5K

• Facebook: 17K

KC Streetcar
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